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The Privacy Act 2020

It has been an exciting month for the ATTIC Research Institute as we continue to strengthen
our relationships with the top universities in New Zealand and Phase 2 industry bodies. In the
coming weeks, you will see our rapidly growing team popping up all over the place, from
Techweek to LawFest, there is no stopping them.

A key achievement I can’t help but highlight, is the announcement that the TIC Company’s
AMLOnline Portal and CDD Submission forms have been awarded the Privacy Trust Mark by
the Office of the Privacy Commissioner. This once again demonstrates that we are leaders in
the AML/CFT space and are continuing our mission to set benchmarks for the rest of the
industry. It also highlights that tech solutions in the anti-money laundering space can be
achieved in a cost-effective and compliant manner, whilst securing the privacy rights of
individuals. It is time that we begin to demand that reasonable standards are put in place for
service providers, and that companies and organisations are held accountable for the
‘interesting’ solutions currently being offered in the market.

Until AML outsourcers, eIDV providers, and auditors are regulated, it is imperative that we are
driving the right behaviours and continue to hold each to the highest standards. There
appears to be a fallacy in the market - that I confess I have not yet been able to quell - that
the due diligence process must be cumbersome both in terms of time and money. There are
of course situations that require far more detail and resourcing, but on the whole it does not
have to be overly expensive, it does not have to take huge amounts of time, and perhaps
most importantly, it does not have to erode an individual's right to privacy and respect.

We have been working closely with our existing clients (and their clients) and providers to
determine the future of the ATTIC Research Institute. ATTIC has been developed to support
collaboration and best practice. There are those of us (who at times feel like the minority),
that are battling to uphold the true intentions and purposes underpinning the AML/CFT Act
and regime more broadly in New Zealand. 

I am proud to report that the feedback we have received to date highlights that as a
company, we are standing by our mantra of Trust, Integrity and Compliance. I can fully
appreciate that product and service providers in the AML/CFT space are seeking to run
profitable businesses (while at least most of us are), but let’s not allow corners to be cut,
loopholes to be created, and New Zealand’s reputation to be put at risk. When you enter the
AML/CFT space, it comes with a set of obligations of which business ethics must be a top
priority. Here at the TIC Company and the ATTIC Research Institute we are ready and able to
support you in ‘doing the right thing’. If you would like to be involved, give us feedback or to
find out more, please get in touch. 
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Until now, there’s been no obligation to report a
serious privacy breach to the Office of the Privacy
Commissioner (OPC). That is about to change. If
your business has a privacy breach that you believe
has caused (or is likely to cause) serious harm, you
will need to notify the Privacy Commissioner and
affected individuals as soon as possible. It will be an
offence to fail to inform the Commissioner.
It is important to note that not all privacy breaches
will need to be reported. The threshold for a
notifiable breach is whether it has caused or is likely
to cause ‘serious harm’. This can be assessed by
considering, for example, the sensitivity of the
information lost, actions taken to reduce the risk of
harm, the nature of the harm that could arise, and
other factors. OPC will be launching an online privacy
breach notification tool and updated guidance ahead
of the new Act to help your business with this new
requirement.

Be prepared

As we move towards the new Privacy Act, there are
good practice requirements that your business
should already have. Did you know that it is a legal
requirement for every organisation in New Zealand to
have a Privacy Officer? Now is a good time to check
who your privacy officer is and to make sure they
understand their responsibilities. You can use the
OPC’s free e-learning modules (www.privacy.org.nz).
They are designed to help all employees understand
good privacy practice. Other tips include reviewing
and updating your business’ privacy policy and, if
there’s a privacy breach, that you have a privacy
breach plan. Find out more by looking up OPC’s
privacy breach resources. As well as the e-learning
modules and privacy breach guidance, OPC has
plenty of other resources on its website. 
If you have a situation for which you may need
advice, the Privacy Commissioner encourages you 
to make an enquiry, either by emailing
enquiries@privacy.org.nz or by calling 0800 803 909.

CHANGES TO THE 
PRIVACY ACT

B Y  J O H N  E D W A R D S
P R I V A C Y  C O M M I S S I O N E R

Anti-money laundering businesses have an intuitive grasp of how to manage customer data. Each of you deals
with people’s personal information daily and understand the importance of handling it with care. The
commencement date for the new Privacy Act is 1 December 2020. While changes to our privacy law may at first
seem remote from the perspective of running small to medium-sized consultancy, taking note of some of the
features of the coming Privacy Act is important because it is relevant to every organisation in New Zealand.

FEATURE

Mandatory privacy breach notification

Compliance notices

The Privacy Commissioner will be able to issue
compliance notices to businesses to require them to
do something, or stop doing something, in order to
comply with the Privacy Act. Compliance notices will
describe the steps that the Commissioner considers
are required to remedy a situation and will specify a
date by which the organisation must make the
necessary changes.

Enforceable access directions

Information privacy principle 6 of the Privacy Act
gives individuals the right to ask for information that
is about them. Under the new law, the Commissioner
will be able to direct organisations to provide
individuals access to their information. This will
allow faster resolution of complaints to the
Commissioner relating to requests for personal
information. These access directions will be
enforceable in the Human Rights Review Tribunal.
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FEATURE

Infolog has been providing information to numerous
government, financial and corporate clients for two
decades. 

The recent AML/CFT requirements are a relatively
new variation of the need for timely, accurate,
comprehensive, and economical data to meet
business requirements. We have been asked to input
on how ‘technological solutions can bring huge
benefits to the AML industry, but how they must still
be used with caution’. The technology to provide,
accumulate, track, and present data is incredibly
powerful and pervasive.  

AML, CFT, KYC, PEP, CDD, EDD, SOW, SOF, eIDV –
more TLAs than the American government!

The AML/CFT requirements are such that they cannot
be met without the technology and automation, now
available, for a very small sum of money the relevant
data is collated and provided to support the AML/CFT
processes.  Multi-source reports verifying name, date
of birth, and address abound. But, not all are equal.

Information gathering is undertaken within a
legislative framework in which we also need to
consider data stewardship, data retention, and data
persistence and privacy. Who is to hold the data, for
how long? How is access being managed?  We also
then need to move into the area of consent, and not
just consent but ‘informed consent’, freely given,
which is a higher standard again, and may be
withdrawn at any time. Consider also the access 

requirements as set by the owners of the data.
Government at a very high level has recently taken the
approach that their databases are an ‘asset’, an
approach I think is appropriate. DIA, NZTA, and Credit
Agencies are quite prescriptive in that the data they
expose should not be collected in any form to create
a new dataset, for example.

Under the Identity Information Confirmation Act 2012,
there must be a direct relationship between an
Intermediary (Infolog or other approved information
supplier) and the Reporting Entity, to use the DIA’s
confirmation service. Therefore, those in the middle
offering supporting AML services, as an Intermediary,
AML agent, or other role, only inherit their authority or
rights to access based on the end-users' (Reporting
Entities) lawful right. This is a concern of mine as I do
see some AML service providers now offering a
reduced price as they will first refer queries against
their own databases. This is a clear indication that
there is both retention and reuse of the data. Some
argue they are not reusing the data itself, but rather
that it was a ‘pass’, or this detail was ‘confirmed’. This
approach is still to be tested, but not one I would
advocate.

We also ask the question that consent freely given for
one transaction, should that transfer to another
transaction? Even so, this leads to questions about
the ownership of that client data, did I intend to give
my ‘informed consent’ for a third party to hold, store, 

By Murray  Towers ,  D i rector  at  Informat ion
Logist ics  Company L imited

Infolog as a purveyor of information services.
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"THE AML/CFT
REQUIREMENTS ARE SUCH

THAT THEY 
CANNOT BE MET WITHOUT

THE TECHNOLOGY AND
AUTOMATION NOW

AVAILABLE."

and use my personal details? Was this made clear to
me?

With the later tranches of AML reporting entities, we
are dealing with organisations who are quite naïve
when considering all of the above requirements.
However, it is essential that any system design and
business process must allow for all of the above
criteria, and events to be managed. We have been
meeting these diverse and conflicting needs for 20
years.

To provide a better understanding, the US
government’s National Institute of Standards and
Technology (NIST) has a very useful new Privacy
Framework 1.0 for protecting peoples’ personal
privacy.  

This framework may be used when developing new
products and services to ensure that they tick all the    
privacy boxes.

This is a good tool when conducting the privacy
impact assessments that regulations like EU data
protection rules (GDPR) and the new California
Consumer Privacy Act (CCPA) demand. It isn’t a
compliance toolkit for meeting the requirements of
specific regulations, instead, it’s a voluntary toolkit
that you can use to think about your approach to
privacy. You can use parts of or all of it - NIST isn’t
prescriptive. 

As NIST points out, cybersecurity and privacy are
connected, but different. Some privacy events aren’t
related to cybersecurity incidents, but stem from
other issues like over-aggressive data collection,
poorly thought-out marketing practices, procedural or
manual mishandling of data.

Visit Infolog for more information. 

You can also contact Infolog at +64 9 414 4001 or
email them at enquiries@infolog.co.nz.
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5 MINUTES WITH
AN EXPERT:

JOHN PARKER
A N  I N T E R V I E W  W I T H  J O H N  P A R K E R

B Y  I V A N A  M L I N A C

I am currently a director at 2Compli Limited, an
AML/CFT consultancy company I started with my
business partner in 2017 providing auditing, training
and development of AML/CFT Frameworks. Prior to
this, I spent over 15 years in the banking industry as
a Senior Manager in various areas, developing and
optimising workflow processes. 

Please tell us a bit about your background, describe
your current role and your responsibilities.

INTERVIEW

What is the most rewarding part of your role?
The most rewarding part of my job is the
development and facilitation of AML/CFT learning
programmes. I love to see the change in people from
seeing compliance as something they have to do,
to understanding the why and moving to how they
can improve.

What is your opinion of the current AML/CFT regime
within New Zealand? And, how does this compare
internationally?

I think the risk-based approach works well for the
Phase 2 reporting entities, although not all of them
have understood how to identify risk and then rate it.
I have found that using a coaching approach with
clients developing a new AML/CFT Framework, or
updating their existing Framework, helps them to
identify risk and then own it with regards to
procedures and policy.

What made you interested in AML/CFT and financial
crime?

When Phase 2 was introduced, I felt I could use my
considerable experience in the industry to assist
reporting entities becoming compliant. I met Bernie
Hankey through a mutual friend and we decided to
work together and establish 2Compli. Two months
later, I realised that Bernie Hankey was formerly
Bernadine Naden, whom I used to go to school with
in Gisborne. 35 odd years will do that.

We have worked with many different companies, and
while there are similarities, we have realised that no
two businesses are ever the same. Consequently, we
do not take a template approach to auditing, training
or developing AML/CFT frameworks for our clients -
we identify each business' unique needs and provide
solutions and tools to meet them. 

What is the most important thing you have learned
when it comes to AML/CFT?

CO FOUNDER OF 2COMPLI, THE AML/CFT AUDITING AND TRAINING SPECIALISTS  

What are some of the biggest challenges you have
experienced in AML/CFT?

The biggest challenge, especially early on, was that
many Phase 2 clients felt they knew all their
customers. They felt they would never launder money
and were therefore all low risk. As a result, we have
had to carefully explain inherent and residual risk to
almost all the reporting entities we have worked with.
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U N D E R S T A N D  T H E  A M L / C F T
R I S K S  Y O U R  B U S I N E S S  F A C E
Not only should these be formally
reviewed at least twice a year, but so
should your risk assessments as New
Zealand is quickly and continually
changing. 

ALWAYS INVEST IN TRAINING
Make the most of companies that
provide training which meet your staff's
specific needs, but be sure to measure
how effective this has been.

IF YOU'RE EVER FEELING
SUSPICIOUS, REPORT IT
If you feel unsure about whether or not
to report it, always report as this keeps
your reporting entity in safe harbour.

JOHN'S TOP TIPS

John shares his words of wisdom as one
of the directors at 2Compli, his AML
audit and training company, as well as
from his years in the banking industry. 

What would you consider to be a key thing people
forget or do not understand when it comes to
AML/CFT?

My business partner and I have a large network of
people who work in this field and we jointly review
communications from the sector supervisors and
other compliance companies. We also attend the FIU
conference each year, which has always been a great
source of information and provides us with plenty of
time to network.

How do you tend to keep up to date with all things
AML/CFT?

The most common issue is that Phase 2 reporting
entities find it difficult to determine when due
diligence is required on third party referrers and third
parties who complete due diligence on their behalf.

Do you think your sector adapted well to being
under the AML/CFT Regime in New Zealand?

Not particularly. There has been a huge amount of
information from the sector supervisors, however this
is stored in different places and in different formats.

While Phase 2 entities range from one-man bands to
large multi-store businesses, the law's expectations
remain much the same. I think further consideration
of New Zealand's regulations is required, especially
for smaller companies with limited resources. This is
vital to ensure that businesses of all sizes are able to
effectively follow AML/CFT regulations and maintain 
 compliance in the long-run.  
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1 0 TH  ANNUAL  CONFERENCE

Want to know more? 
Contact us: draml@ticc.nz

The Privacy Commisioner will have the power
to 'Name and Shame'.

The Act will have extraterritorial
effect meaning overseas entities doing
business in New Zealand are subject to the
same obligations.

L E A R N  T H E  B A S I C S

Make sure your systems are working
correctly and that you are testing them
periodically. You must respond to requests
within 20 working days.

Introduction of new criminal offences with
penalties for non-compliance are increasing
from $2,000 to $10,000.

DR.  AML

Demand Best
Practice from 
AML Providers

S C H E D U L E   C H E C K - I N  T I M E S

Strengthening of privacy
protection - that includes your
own.
Promotion of early intervention
and risk management.
Enhancement of the Privacy
Commissioner's role.

1.

2.

3.

T A K E  A  M O M E N T  T O
U N D E R S T A N D  W H Y

Takes  effect from 1 December 2020.

You  should already have a Privacy Officer.

If you need help with your Privacy Policy, check
out the free  Priv-o-matic tool.

Hold data securely and dispose of it when you
are required to.

P R E P A R E  I N  A D V A N C E

MAINTAINING A HEALTHY BALANCE
BETWEEN AML & PRIVACY

You can be made to provide individuals with
access to their personal information. 

Access directions will be enforceable in the
Human Rights Review Tribunal.

B E  F L E X I B L E  &  T R A N S P A R E N T

Mandatory Breach Reporting: If you have a
breach you believe has caused or is likely to
cause serious harm, you will be required to
notify the people affected and the Privacy
Commissioner as soon as possible.

Keep an eye out for the new breach notification
tool online.

H O N E S T Y  I S  T H E  B E S T  P O L I C Y

60% of complaints are from people
denied access to their information.
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Electronic Identity Verification (EIDV) is the process of
verifying the name, date of birth, address and PEP
status of your customer against independent, secure
and robust data sources electronically to try and meet
your KYC obligations rather than relying on physically
certified documentation.

Using an EIDV solution can transform your business
by speeding up your onboarding processes (increase
revenue) and allowing you to reduce headcount
(reduce costs) or at least reassign an employee from
being a cost to your business into someone that is
generating you revenue.

What EIDV cannot do is fix all of your AML problems,
it is not a silver bullet that is going to make AML go-
away, it is there as a tool to assist you.

EIDV is great at streamlining your on-boarding
processes to allow you to engage with your
customers in an efficient and low-friction way, be it
through an integrated solution in your website/CRM,
web portal or a self-service option for your customers.
These options are great for performing CDD quickly
on low to medium risk customers, or with customers
that you have identified as needing CDD during an
Enhanced Due Diligence (EDD) process, but EIDV will
not carry out the entire EDD process for you.

If EDD is triggered, there are solutions available that
will be able to help you identify the ultimate beneficial
owners of a company and beneficiaries of a trust, but
it is extremely difficult to automate the discovery of
source of funds and source of wealth. For these tasks
you will need to have a manual process in place to
gather the information and then to validate the data
and authenticity of the documentation.

ELECTRONIC IDENTITY
VERIFICATION

FEATURE

By Vincent  McCartney
Managing Di rector ,  Ver i f i  Ident i ty

Serv ices
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With new technology comes new costs but it need
not be a drain on your business, you should see
technology as an avenue to improve efficiencies
and allow team members to focus on revenue
generating areas of your business and therefore
extract additional value from their work. How much
an EIDV service improves your business depends on
the solution, the cost and how integral you make it
to your business. So when deciding on whether to
take the leap of faith into EIDV make sure you do
your research about what is out there, this includes
asking your industry peers about which service they
are using as well as your trusted AML advisor about
which EIDV services they can recommend.

When using an EIDV service you also must consider
how you can link the customer back to the claimed
identity. This can be automated with the low to
medium customers using a biometric (matching
photos of faces and ID documents) style service, or
taking the first deposit from your customers bank
account and matching the bank account name back
to the claimed identity. Using a service like this with
high risk customers can certainly help but it should
not be relied on as the only check or linking that you
perform.

Vincent is a financial services professional with more than 15 years’ experience in retail and
wholesale financial markets across the United Kingdom, Australia and New Zealand. He has
significant expertise in developing opportunities in the financial services market and implementing
large-scale wholesale partners across Australia and New Zealand. Vincent has developed, launched
and managed several successful financial trading products and project managed the roll-out of
business-critical online trading platforms, including client migration and integration of equity trading
into large banks.
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When The TIC Co came to LavaBox to design, digitise
and streamline their end-to-end Customer Due
Diligence (CDD) process, removing friction for
customers and employees was at the forefront of their
mind. 

Getting AML compliance done right and getting it done
quickly seem to pull in opposite directions. We were
confident that by leveraging a combination of
Salesforce CRM technology, digital forms and system
integration, we could bring it all together to deliver a
better experience for The TIC Co’s customers and
employees. 

The journey we’ve been on with The TIC Co over the
last year culminated in the work we’ve done together
being awarded the Privacy Trust Mark. It’s a great
achievement and also prompted us to reflect on the
principles of applying technology to the AML process. 
Here, I’ve shared a sequential progression of lessons
that apply to the entire AML digital transformation
journey. I hope these will help guide other businesses
looking to take a digital-first approach to their AML
processes.

PRINCIPLES TO STREAMLINE,
INTEGRATE & AUTOMATE THE AML

PROCESS

“TIC Co keeps looking for ways to improve the process. 
They’re always looking forward. The journey never ends. 

Every time there’s a legislative, business process or strategic
change, the system can be enhanced to reflect it. 

This enables their business to rapidly respond so they can
continue delivering high levels of efficiency, trust and 

customer experience, no matter what the future holds." 

By Just in  Lanigan

Managing Di rector  at  Lavabox
& 123 Onl ine

RESEARCH

Dalize Van Eeden, Senior Salesforce
Consultant at LavaBox
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Define your MVP (minimum viable product): what
business processes should be designed first to
deliver the most value to customers and
employees?   

Back the right technology: in our view, a Customer
Relationship Management (CRM) platform forms the
foundation upon which to build. All customer
information, digital forms, databases and business
processes should either integrate with, or be built
upon this platform.

Work alongside a consulting partner who shares
your values: technology alone won’t get you there.
Align with a firm that doesn’t simply build what you
ask them to. Look for a partner that understands
how technology supports your strategy and can take
your ideas and translate them into innovative
solutions. At their best, these relationships last for
years, so you should enjoy working with them. 

Start with security: when you’re dealing with
sensitive information, trust is everything. Begin by
clearly defining your policies for managing your data
and system access. This is especially important if
you’re performing AML compliance for multiple
clients within a single database.  

Leverage the power of digital forms: this enables you to
enforce data validation, feed data directly into the CRM
and show or hide fields dynamically based on a
customer’s selections.

Use automation appropriately: AML compliance often
involves highly-repetitive processes blended with human
interaction and judgement. Leverage automation to
manage mundane tasks, but ensure an appropriate level
of oversight from trained analysts.

Integrate: leverage an Integration Platform-as-a-Service
to build scalable, stable integrations between multiple
systems, for example digital forms, CRM and verification
databases. AML compliance is all about bringing data
together so analysts can make the right determination.

Open it up in a portal: once you’ve built your processes
for employees, empower customers to access their data
to submit requests and collaborate with analysts
through the process. This creates deeper levels of
customer engagement, making it easy for them to
understand the status of every aspect of their AML
workflow.

Commit to continuous improvement: When any project
goes live, it will never quite hit the mark. Ensure
frustrations and feedback from employees and
customers are translated into a prioritised backlog of
system enhancements. Keep working to make the
processes smoother, faster and more intuitive.
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The legal profession became totally reliant on
technology, as technology became the lifeline for
survival.

Overnight everyone had to start working
differently – and remotely. Many turned to ‘zoom’,
whilst some were able to do in weeks what they
had been trying to do for years.

Unsurprisingly many that had not previously
innovated or leveraged technology struggled –
some struggling to even enable their staff to work
from home.

Even before COVID, most law firms were facing
greater pressures from their clients to reduce
costs, whilst delivering a faster and more accurate
legal service.  There was greater competition from
firms that were leveraging technology to provide a
more cost-effective offering to their clients.

The disruption of COVID may be the catalyst for
change that many resisted for so long. Those that
were reluctant to innovate or invest in technology
were completely reliant on technology. They
would probably now appreciate why they need to
innovate, and the value of investing further going
forward.

THE LEGAL PROFESSION
SHOWS THEY CAN ADAPT,

WHEN THEY HAVE TO!
By Andrew King

Founder of Legal Innovate

Since COVID-19, the legal profession like so many other people and industries has had to quickly adapt how
they work. Overnight everyone had to work differently, as traditional practices had to be adapted just to survive.
The legal industry has been ripe for disruption for years, it may be the first-hand experience of COVID-19 has
given the legal profession a taste of what may be possible, with the opportunity to even come out of it stronger.

As we emerge from COVID, there is the opportunity
to continue these great strides.

It is important to explore new ways of working, new
ways of winning work, whilst still personalising the
client experience and leveraging technology to work
smarter for clients.

Most will want to capitalise on the success of
remote and flexible working with a potential
casualty being if the same size and elaborate office
space is required.

Lawyers are going to have to help their clients
navigate these challenging times. Client needs and
expectations for legal services will be evolving as a
direct result of the pandemic, bringing opportunities
for lawyers to make their services more accessible
and convenient for clients.

More legal services can be commoditised, whilst
others will look at new business models, pricing
structures together with leveraging technology to
help their firms practise law more effectively. More
routine and repetitive administrative tasks will
continue to be performed quicker and cheaper all
through the assistance of technology, to better meet
the demands of clients.

"THE DISRUPTION OF COVID MAY BE THE CATALYST
FOR CHANGE THAT MANY RESISTED FOR SO LONG."
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READ MORE

READ MORE

READ MORE

With whatever changes you do or do not make,
(before or after COVID) - you cannot stand still!

Building the right culture inside organisations to
enable innovation is the starting point, with a
culture that is curious and open to change. We
should continue to ask - how can we do this
better? All to deliver legal services that are more
efficient, profitable, whilst providing greater value
and outcomes for clients.

What COVID has demonstrated is the legal
profession can adapt and work differently if they
have to – changes that for some was so far off
only a few weeks back.

Andrew King is the organiser of LawFest,
which is running a virtual and OnDemand
event 'LawFestLive' on 5 August 2020.

Andrew King is the founder of Legal
Innovate. He helps lawyers and their
organisations successfully innovate through
leveraging technology to improve the way
they deliver legal services now and into the
future. Legal Innovate brands include:

LawFest

LegalTechHub

and E-Discovery Consulting 

"YOU CANNOT STAND
STILL"
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PROFILE

My time as an AML Analyst at TICC surpassed a
year in January of this year, and this role has truly
exceeded my expectations as to how rewarding and
educational it could be. I was fortunate enough to
be offered this position by our Operations Manager
Nat Stagg. Despite only having three weeks before
relocating to Christchurch for University, I was
launched into training and my TICC journey began. 

Over the course of a shift, an Analyst completes a
range of Due Diligence cases involving Individuals,
Trusts, Companies, and other entities. On a busy
morning, Analysts will clock-in online and head to
the queue, where our day’s work is displayed.
Although not a TICC original myself, the growth in
the number of due diligence cases since starting as
an Analyst is astounding, every now and then it’s
definitely deserving of a ‘Wow’ moment. 

Any given day can be different for us, Monday might
provide a sea of urgent cases, and complex
company structures located in higher-risk
jurisdictions, whereas Tuesday may bring in an
abundance of client queries. Communicating with
clarity and mindfulness is important as an Analyst,
as not everyone understands all things AML and it
is important for customers and clients to be fully
aware of the guidelines in place. 
 
With more time to focus on developing the internal
workings of TICC over New Zealand's Covid-19
lockdown, a day in the life of an Analyst
significantly changed. Being in Christchurch,
working from  home was something I had become
accustomed to, but the shift in daily activities was
an exciting change. I was assigned to assist with
developing the Analyst Training Scheme for future
Analysts at TICC.

Being part of the team during lockdown made me
thankful for the support we were given from
management. Morals of trust and integrity were
clear over this period, and daily communications
ensured that no one was misinformed about process
changes or struggling with their new work
environments.

TICC endeavours to do this with not only their staff,
but with their clients too. We were recently awarded
the Privacy Trust Mark by the Office of the Privacy
Commissioner, the only AML outsourcing company
to receive this award. We continuously strive to be
highly transparent with our clients about their
information while still ensuring their due diligence
process is seamless and efficient.  

Although my chosen study of Geology relates far
less to AML than some of my fellow Analysts, the
thought of returning to TICC full time during
University holidays is often something I look forward
to. Being an AML Analyst has enabled me to gain an
abundance of knowledge in this area of business by
simply doing my job. This knowledge is a refreshing
change from attending lectures on the history of
New Zealand's geology. TICC is a supportive and
diverse team who ask and answer each other's
questions, and provide academic, professional, and
personal support.

A DAY IN THE LIFE
R O S E  S U D W O R T H :

S E N I O R  A M L  A N A L Y S T

"MORALS OF 
TRUST AND INTEGRITY"
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PROFILEMEET THE TEAM 
A N  I N T E R V I E W  W I T H  N A T I O N A L  S A L E S  M A N A G E R :

L E E  A N N  K R I T O S

IN CONVERSATION WITH 
LEE-ANN KRITOS -  TICC'S

NATIONAL SALES MANAGER

The public may know Lee-Ann as a bubbly, bright
mother and singer. However, since she joined TICC in
January 2020 to help drive sales over New Zealand,
we have seen the world of professional talent she
holds.

What is an average day like as a TICC
Manager?

No one day is the same at TICC. You'll find me
speaking with existing clients across all of the
reporting entities - real estate, legal and financial
services. I also spend a lot of time sharing the great
things we achieve at TICC such as the Privacy Trust
Mark, with my network and wider business
communities. I work closely with our expert team of
sales professionals - we are so lucky to have such a
wealth of knowledge and experience in the team.

What is your favourite part of working at TICC?

AML is often seen as a 'pain point' in business, and
I love the fact that TICC can make a tangible
difference to a client's work and job satisfaction.
The bigger picture is so important - being part of a
business that keeps NZ safe from financial crime
gives me a great sense of purpose in my role. Oh -
and the team - we have an amazing, diverse and
dynamic team at TICC.

What are five words you advise customers of
about TICC?

"YOU ARE IN SAFE HANDS"

Lee-Ann, you have had a unique journey into
the AML/CFT world, please tell us about it.

With a BA majoring in Theatre and Film, my current
role may come as a surprise to some! After
spending over two decades in leadership roles in a
global legal product and service provider, moving to
TICC was a great opportunity to leverage my
knowledge of the business of law and to provide
sales and relationship management leadership

What is one of your best experiences at TICC?

There have been many!
Joining TICC in January was the best onboarding
experience I have ever had. I met my new
colleagues at a vineyard on Waiheke and just knew
it was the company for me!
On a more serious note, I have to say that the way
in which TICC looked after, and communicated with
its employees over Lockdown was impressive. TICC
truly is a family, and the support we all gave and
received was something to be very proud of.
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LEARN MORE

TRAINING

 If you are looking for expert

guidance around your AML/CFT

obligations, sign up for ATTIC’s

regular instructor-led webinars. 

We will ensure that you are

confident in your knowledge of

the required obligations. 

Webinars are run by an AML

expert to fully inform of local

obligations in your topic of

choice.

WE CAN HELP...

UPDATES

Compliance Officers

Beneficial Ownership and KYC

Red Flags

Exceptions

Record Keeping

UPDATES

We are excited to bring you ATTIC Training. We are currently offering a special for
all our subscribers. Use  the coupon code 'ATTICSubscriber' for 10% off any
training webinars. Book all of 2020 today!

July topics are:

COMPLIANCE
OFFICERS

BENEFICIAL
OWNERSHIP & KYC

RED FLAGS

ANNUAL
REPORTING

BOOK NOW!

TICC is excited to announce we are now a registered service provider with the
Regional Business Partner Network and will be offering the following sessions:

AML/CFT Consultancy 

Compliance consultations to assist with your AML obligations and improve your

current AML processes or implement a cost-effective and pragmatic solution. 

AML Compliance Review and Pre-Audit Support 

A review of your risk assessment and compliance programme, your current in-

house systems (policies, procedures, and controls), and recommendations for

additional support, if required. 

AML/CFT Compliance Workshop 

Speak with an AML/CFT training expert and allow us to assess the needs of your

business and develop a training programme for Compliance Officers, Senior

Management, and business owners, and/or AML Administrators.
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To make a booking for one of our session please contact admin@ticc.nz
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EVENTS & 
OPPORTUNITIES

ATTIC is excited to participate in the upcoming
Vision Week. For more information on Vision Week
please see their website. 

Additionally, ATTIC will be involved in TECH Week.
We look forward to contributing to an important
field and working with  our partners. For more
information on TECH Week please see their
website.

TICC and ATTIC are also excited to be members of
NZTech - an organisation passionate about creating
a prosperous New Zealand underpinned by
technology. 

Dr. AML is our very own renowned AML/CFT
expert Dr. Alice Tregunna. In this section, we have
collated her articles on AML/CFT compliance
which will answer many of the questions you have
about frameworks and regulations. 

However Dr. AML has more in store for you
- COMING SOON.

Our research assistants provide crucial support to the
professionals conducting research or gathering and
analysing information and data. They conduct
various duties based on the type of research being
conducted.

Our interns assist ATTIC with tasks set out by various
teams, such as research, data capturing and working
closely with different team members to learn more
about the company. 

We have been providing tertiary students with
work placement opportunities in conjunction with
AUT's Work-Integrated Learning programme. For
more information about this, please see
our Student Opportunities page.

We are always looking for more support and
hiring. Please contact us if you are interested in
working with ATTIC at info@attic.nz.

UPCOMING

VISION WEEK AND TECH
WEEK

DOCTOR AML
We have designed free, downloadable resources to
help your organisation learn more about New
Zealand's AML/CFT regime and ATTIC.

PRINTABLE RESOURCES

Research Assistants and Interns
ATTIC 
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It’s almost time to file your
AML/CFT annual report. All
reporting entities must complete
and submit the report by August
31 2020. If you are a TICC client,
the statistical customer due
diligence data held will be supplied
to you via the TICC AMLOnline
Portal in the coming weeks.

READ MORE

The Privacy Act 2020 comes into
effect on 1 Dec 2020. It strengthens
privacy protections, promoting early
intervention and risk management
by agencies. The amendments
clarify that liability for privacy
breach notifications sits with
businesses or organisations, not
individual employees.

P R I V A C Y  A C T

INDUSTRY UPDATES 

A N N U A L
R E P O R T I N G

P R I V A C Y  T R U S T
M A R K
In June 2020, TICC was awarded the
Privacy Trust Mark, one of two
online services to do so. TICC is
proud to be setting benchmarks in
the AML/CFT industry in New
Zealand. 

READ MORE

C O M M E R C I A L
L E A S I N G
REINZ has advised that regulations
will be changing to enable real
estate agents that engage in
commercial leasing to conduct
customer due diligence on the
landlord when an offer to lease is
presented, rather than when they
sign an agency agreement.  AML
Audits are also to change to once
every 3 years.

READ MORE

F A T F
The FATF calls upon all jurisdictions
to apply AML/CFT counter-
measures to protect the
international financial system from
the ongoing money laundering,
terrorism financing, and proliferation
financing risks emanating from the
Democratic People’s Republic of
Korea and Iran.

T E C H  W E E K
Techweek is a nationwide series of
events, showcasing and celebrating
New Zealand innovation.   Techweek
aims to foster growth by providing
opportunities for connection and
cross-pollination. Techweek 2020
will be taking place virtually from 27
July - 2 August. 

L A W F E S T  L I V E
2 0 2 0
New Zealand’s only virtual legal
innovation conference, LawFestLive
brings together legal professionals
from across the country and abroad
to discover how to survive and thrive
in this unprecedented environment.
The agenda is focused on helping
the legal industry re-evaluate how
they deliver legal services now and
in the post COVID-19 world.

READ MORE

READ MORE

READ MORE

S F O  W I N
The SFO secured a conviction
against Russell Maher, a foreign
exchange broker who defrauded
clients of approx. $1.55 million by
using forged documents. He has
been sentenced to three years and
four months’ imprisonment.

READ MORE
READ MORE

E N C R O C H A T
C R A C K E D
A joint operation headed by
European and British law agencies
dismantled the EncroChat crime chat
network, leading to the arrests of
more than 100 people as well as the
seizure of numerous weapons and
ammunitions, drugs, and millions in
criminal funds.

W I R E C A R D
In June, Wirecard said roughly €1.9
billion in cash never existed. Their
CEO resigned and was arrested on
suspicion of artificially inflating the
firm’s balance sheet and sales
through fake transactions. 
It was recently revealed that
Mastercard was warned about
Wirecard’s links to an alleged
laundering network in 2016.

READ MORE

READ MORE

ATTIC MAGAZINE   |   17

https://privacy.org.nz/news-and-publications/statements-media-releases/ticc-anti-money-laundering-compliance-portal-awarded-privacy-trust-mark/
https://www.reinz.co.nz/news-item-24-June
https://www.reinz.co.nz/news-item-24-june
https://www.dia.govt.nz/AML-CFT-FATF-high-risk-and-other-monitored-jurisdictions
https://www.lawfest.nz/live-2020/
https://www.lawfest.nz/
https://techweek.co.nz/about/
https://www.attic.nz/bookings-checkout/special-topic-annual-reports-1
https://www.attic.nz/bookings-checkout/special-topic-annual-reports-1
https://sfo.govt.nz/russell-maher-jailed-for-1-55-million-fraud
https://sfo.govt.nz/russell-maher-jailed-for-1-55-million-fraud
https://www.reinz.co.nz/news-item-24-June
https://www.bbc.com/news/uk-53263310
https://www.riskscreen.com/kyc360/news/wirecard-was-focus-of-laundering-warning-to-mastercard-executives/
https://www.riskscreen.com/kyc360/news/wirecard-was-focus-of-laundering-warning-to-mastercard-executives/
https://www.justice.govt.nz/justice-sector-policy/key-initiatives/privacy/
https://www.justice.govt.nz/justice-sector-policy/key-initiatives/privacy/
https://www.attic.nz/


SELF SERVICE 
AMLOnline

T I C C  P R E S E N T S

E A S Y  A S  . . .

We are proud to announce the release of our new Self Service
addition to the AMLOnline portal, which was recently awarded the
Privacy Trust Mark by the Office of the Privacy Commissioner. 

Now the power is in your hands. We understand you’re busy and
time is of the essence, use our new tool for the moments when you
want instant results.

LAUNCHING

JULY 2020
FOR FURTHER INFORMATION PLEASE CONTACT GETSTARTED@TICC.NZ

 T H E I R  D E T A I L S
A R E  R U N  T H R O U G H

R E L I A B L E  A N D
T R U S T E D  D A T A

S O U R C E S  

 R E P O R T
I N S T A N T L Y

D E L I V E R E D  T O
Y O U R  C O M P L I A N C E

O F F I C E  

 E N T E R  T H E
C U S T O M E R S '

D E T A I L S  I N  T H E
A M L O N L I N E

P O R T A L  
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